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Which of these are things you'd most miss if you had to spend a day without them?

Sources of Ranking %
Wellbeing

Mobile phone 1st 63
Friends 2nd 60
Internet 3rd 50
Parents 4th 39
Brothers/sisters 5t 29
iPod/MP3 players 6t 28
TV Programmes 7m 19
Computer games gt 14
Mags & Newspapers gth 11
Books 10t 10
Radio 11t 7
Teachers 1210 1
Advertising 13t 0
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Lacks relevance
& fit

Hard to reach

Long surveys

Fiddly & unfamiliar
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Acceptance and Behavior: R A
Situation context (Post survey) 2 =
at home B3.79%
in the officefat work 17.24%
in the car 6.90% I"# $ %
at station/bus stop 4.31%
on public transport |1 2.59%
travelling, other 517%
at home, using PC 17.35%
watching television 14.29%
working at home 10.20%
reading 8.16%
in the office / at work 11.22%
preparing a meal / eating 7.14%
travelling 8.16%
interrupted nathing 23.47%
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Cannot use
mobile internet No credit left in
on my mobile account
phone 7%

14%
Abroad/On

Not interested in

i haliday
mobile survey 5%
17%
No time
19% Usage costs foo
high/not known
38%
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SMS/MMS
messages

WAP and M-
internet
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1 Cab “auv Corvina £15.75
1 Lab Sauv Glass E4.00
o £73.45
1 SUCK Wy O Fio FACE  £0.00
I FISH CARES £4.95
2 1/2 Wings Starter £7.90
i HELOH AAD PARMA HAM £3.95
i Calamari £4.95
] Garlic brd starter £2.25
3 Meathall Starter £17.85
| Aub & Feta Starter £3.95
i1 Sae Cups 239 BA
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IT'S LIFE AS IT HAPPENS:

Intimate, up-close and true

IFIT MATTERS |T WILL COME OUT

When all barriers are removed people enter a flowstate

FREE FROM INTERFERENCE

People talking for
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What's possible? =

2D/QR codes =

Survey links can be imbedded into QR codes.

QR Code (2D Code) contains information in both the vertical and
horizontaldirections.

These can be displayed in newspapers, magazines, on
billboards,on public transport, in stores and on products.
Itmeans surveying people in situ.

Courtesy of Q Mobile Insight
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